
qa1209_SnowDomes.indd   139qa1209_SnowDomes.indd   139 13/11/2009   4:11:08 PM13/11/2009   4:11:08 PM



COLLECTABLES

140 QANTAS DECEMBER 2009

 SNOWFLAKES GENTLY FLUTTERING down on 
the Big Banana at Coffs Harbour. Waves of glitter 
tumbling towards New York skyscrapers. It’s all 
possible in the Lilliputian world of snow domes.

For generations, these charming collectables 
have been bought as fun and affordable travel souvenirs. 
People love them for their otherworldly qualities – the 
colourful, miniature scenery and their ability to create a 
snowy little kingdom with a quick shake, even if that land-
scape is the Sahara Desert. The incongruity and humour of 
snow domes are often part of their appeal.

Wayne Golding, former art director of clothing company 
Mambo, has a collection of about 700 snow domes and says 
among his favourites are a Nelson Mandela dome – “How’s 
that for dignity?” – one from Lourdes depicting a figure 
praying to a statue of the Virgin Mary, and a post-9/11 Twin 

Towers dome. “I like the aesthetic: the colour and 
movement, the various shapes, the wit and the 

occasional charm of a snow dome,” he says. “Snow 
domes are an art form, a very democratic art form.”

Golding’s passion began with a snow dome from 
Ulladulla (NSW) during a surfing trip in 1971 – one 
of those once-ubiquitous, blue-backed plastic domes. 
“It had a very clumsily sculptured palm tree and 

wave overlooking a surfboard rider that jerked back 
and forward on a seesaw-style hinge.”
That marked the start of a collection that initially took 

pride of place on the dashboard of his EK Holden. It grew 
during each subsequent coastal safari by Golding and his 

mates and courtesy of further travel and gifts. “That’s the 
thing about snow domes, or any collection, for that matter,” 

Golding says. “Once someone discovers you are a collector, 
you suddenly become the easiest person to buy for.”

Lissanne Oliver, a professional organiser and director of 
de-cluttering business Sorted, also has relatives and friends 
to thank for building her 300-strong snow dome collection. 
It began with a gift from her brother about 16 years ago: a 
“very kitsch” piece from the Gold Coast featuring plastic 
dolphins on a seesaw. Professional pride forces Oliver to be 
fairly strict about acquiring domes, which are displayed on 
purpose-built shelving in her office.

“I don’t think a collection necessarily has value because of 
the volume. There’s a set boundary so it helps me prioritise,” 
she says. “There are ugly ones, there are those that are not in 
good condition, some of them you can’t refill, so it just helps 
me decide what stays and what goes.”

Oliver likes to pick up cheaper examples. “The last one I got 
was from Gladstone in Queensland and I loved that because 
it had an aluminium smelter on it. How sexy is that?” Other 
favourites include a dome that depicts a woman in hell, com-
plete with red snow, and another with snow tumbling onto 
Uluru. “They’re a timeless souvenir of places you’ve been, and 
that is part of the appeal,” Oliver says. 

Snow domes reportedly originated in France and are an 
evolution of the glass paperweight. In the 1878 reports of the 
American commissioners to the Paris Exposition Universelle, 
it was noted that French exhibitors of decorated glass 
displayed “paperweights of hollow balls filled with water… 
[and] a white powder which, when the paperweight is turned 
upside down, falls in the imitation of a snowstorm”.

By 1889, an Eiffel Tower souvenir snow dome was available 
at the Exposition Universelle in Paris. The trend took off,  
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